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About
Louise Yau is a creative director and designer living and working in Bristol. 
Louise runs Studio Yau and we design for brands, start-ups, family businesses 
and individuals. 

Studio Yau offers a flexible and unique approach to design, illustration and 
branding, for businesses and people that want to stand apart from the crowd.

Our approach is based on design solutions that bring value to an organisation. 
For instance we can use design to help you increase sales of your products. Or 
improve your market position by building a stronger identity for your business. 
Or help package up new products and services to help open up new markets. 

It’s a careful balance of strategic thinking, market research, communication  
and creative design. We harness all these factors to create results that are  
fresh, desireable and unique to your business and brand. 

We’ve worked with clients who tend to want to get across their messages in an 
energetic, meaningful way who want their services to be a visual feast and their 
brands to be remembered.

Studio Yau specialises in corporate identity, branding, brochure design, 
stationery, newsletters, direct mail, exhibition stands, signage and websites.



Background
Louise has been a practising brand design consultant for 14 years. She trained at the 
London College of Printing and studied Media and Production before working in 
leading international design consultancies such as Lloyd Northover, Landor, Tank, 
Interbrand, Enterprise IG and Saatchi & Saatchi. Louise went on to complete a 
masters degree in Marketing in 2005. She now works independently for clients who 
commission her to design and manage corporate identity and branding programmes.
 
Louise’s experience covers a wide range of branding aspects from research to launch 
through brand positioning, creative development and implementation. Her portfolio 
includes work for Credit Suisse, Ashurst, Cavendish Maine, Standard Chartered 
Bank, Penna, Rush Foundation and Geldards.



Clients
Below are the clients Louise has worked for:

Design Agencies
Below are the agencies Louise has worked for:

CGI
Crabtree Hall
Creative Direction
Dragon
Enterprise IG
Finisterre
Giant

Interbrand 
Kino Design
Landor
Lloyd Northover
Loewy
Mytton Williams
One Brand  Group

Robson Dowry
Saatchi & Saatchi
So Design
Tank
The Partners
Pauffley

Active Communications
Ashurst
Cavendish Maine
Circa
Clearstream
Comdirect
Connex trains
Conran
Credit Suisse
DFEE
Digital Peak

DTI
Helastel
Impart links
Marconi
Nash Partnership
Nationwide
Nippon TV
One Brand Group
PA Consulting
Parc
Penna

Railtrack
Rush Foundation
Spacia
Spirent
Sprunt
Standard Chartered Bank
Studio 2
Tesco
Unwins
Wild Leaf



Tya Shannon,  63 Overton Road, Bristol BS6 5AG
www.wildleafbristol.co.ukinfo@wildleafbristol.co.uk07584 062 182 Specialists in plants and interior design

Plants & Design

Wild Leaf is a new store offering customers indoor plants 
and interior landscape design. The founder, Tya Shannon 
transitioned from working in corporate sustainability to 
developing her own concept store which combines her 
passion for interior design with her love, knowledge and 
experience of plants. The shop acts as an informal office 
where Tya showcases her interior and landscaping design 
talents. It is here where Tya shares her knowledge in 
botanical taxonomy with clients to develop their personal  
or business spaces into living works of art.

Wild Leaf approached Studio Yau for help to develop a 
name and brand identity for the concept store. The result 
was a fully fledged bird emblem resting neatly above the 
company name, Wild Leaf. Louise worked closely with 
the owner to develop the shop signage, business cards, 
information cards, gift vouchers and packaging for the store.

Case study 1: Wild Leaf

Gift Voucher

www.wildleafbristol.c o.uk     
info@wildleafbristol.co .uk

Value  £

Voucher Number

Issued by



Rush is a new foundation focused on funding disruptive, 
innovative ideas in the fight against HIV in Africa. Their 
immediate purpose is to carve out a space in the HIV 
arena in which ideas and projects that do not fit in a 
conventional mould can find their way to them. 

Rush appointed Louise to design and create their new  
identity and corporate brand. This involved working  
closely with the founders to develop a suitable ‘look  
and feel’ which was then effectively implemented  
across print and web collateral.

Louise produced the designed materials including 
exhibition panels, stationery items, web graphics and 
seminar gifts.  Delegates received giant sized Rush 
branded pencil sharpner pen pots and notepads  
featuring front covers embossed with typepography.

Case study 2: Rush Foundation

Below: 
Photo showing exhibition 
panels for ‘A new economic 
framework’ symposium and 
delegate pen pot and note pad

Bottom row: 
Interim home page and 
illustrated factoids for the 
rotating killer facts



The National Institute of Medical Herbalists is the UK’s 
leading professional body representing Western herbal 
medicine practitioners. 

It promotes the benefits of herbal medicine and consulting 
herbal practitioners. Acting as an independent accreditation 
board ensuring standards of education in the field of herbal 
medicine are monitored and maintained to a high level. It 
offers members training and professional development and 
provides a directory for patients to locate qualified herbalists.

The Institute underwent a phase of internal and external 
change as a result of growing public awareness of herbal 
medicines in healthy living campaigns. The Institute was 
under pressure to raise it’s profile and improve  
it’s public image. 

 

It wanted to rejuvenate and refresh its image by creating 
a clear and confident brand that would reflect it’s long 
heritage and the professionalism it has become world 
renowned for.

Louise was commissioned by Omni Productions to 
work with their team to develop a new logo and brand 
identity. The project involved a series of workshops, the 
development of a creative brief and new designs for 
posters, leaflets, folders and the web.

There  have been significant results with an increase in 
membership numbers, renewed internal focus, a shift 
towards a clear and dynamic perception in the public 
domain and a new partnership with Typhoo tea on a  
new herbal tea range.

Case study 3: The National Institute of Medical Herbalists

Top left: The National Institute of Medical Herbalists logo
Bottom left: Website design 
Below: Poster design



Left: The new Ashurst logo
Middle: Colour bands made up  
of Ashursts’ corporate colours
Below: Corporate brochures  
and folders

Ashurst is a leading international law firm advising 
corporate and financial institutions. Ashurst’s core 
services are mergers, acquisitions and corporate  
and structured finance. 

Ashurst wanted to present a commanding, confident  
and approachable brand personal that would translate 
well in a global marketplace.

Whilst working for Tank Europe, Louise and the design 
team were appointed to create a new brand identity.  
This was captured in a typographic expression for 
Ashurst’s logo – a unique font designed to encapsulate 
the contemporary nature and personality of the company 
– a symbol of the fluidity and unity of Ashurst.     

Case study 1: Ashurst

Taking the brand further
As part of the re-branding project for Ashurst, all their marketing 
materials and internal communications were given a face lift. 
The brand values and attributes penetrated every element of the 
company from staff training  through to branding pencils, mouse 
mats and brochures.



Signage and interiors
As part of the re-branding process Ashurst offices around the 
world underwent a total re-fit of their interiors and signage 
to reflect the new identity and brand persona.

Above: Stationery items
Below: Signage  and interiors in the London  
head office

Stationery
Ashurst’s stationery range  reflects the confident personality of 
the brand whilst still retaining a sense of friendliness. 
The aim was to produce a range of stationery that would be 
memorable and distinctive.



Active Anglo Chinese Communications is a small 
marketing business that assists British companies in 
reaching their Chinese audiences.

Louise was commissioned to rebrand Active’s identity to 
fall in line with its new business strategy – a focus on 
marketing and communication services for businesses.

As part of the project Louise designed a new logo 
featuring English and Chinese characters. The red  
and black colours reflect Active’s Chinese heritage. 

In the stationery and website designs, Louise introduced 
graphic illustrations to express the spirit and vitality of 
the company. The illustrations have symbolic Chinese 
meanings representing ideas of “good luck” and “good 
fortune”. These were further underpinned by undulating 
graphic lines to illustrate “lines of communication”.

Case study 2: Active Communications

Top left: The new Active Anglo 
Chinese Communications logo
Below and top right: Website design



Above: Stationery items 
Below: Illustration style expressing the 
spirit and vitality of the company 



Appee is a shopping cart software enabling customers  
to manage their online shops for free. There’s no limit  
on storage and as part of the package, Appee provides free 
templates for creating online shops and free domain names.

Appee wanted a refresh of their website which built on 
their pre-existing identity and colour palette – red, black 
and white.

Louise created a new look for Appee’s web presence using 
the concept of a “big red shopping bag”. Clear, bold 
messages to reflect the honest and straight talking Appee 
attitude. Chunky buttons, undulating wave device, new fonts 
and a clean layout style to reinforce their messages.

The new website was launched at ExCel in May 2006. 
Appee now have over 2,000 shops in Russia, 1,000  
in China and 700 in Great Britain.

Case study 3: Appee

Top left: The appee logo
Below: Website design featuring the 
big red shopping bag icon used on 
the website and marketing materials



Above: Appee website pages
Middle: Exhibition stand
Bottom: Supporting graphics

FROM 

£12
NEW
WEB 
TEMPLATES

Appee has over 150 additional 
templates that you can purchase 
for your shop – from £75 initial 
fee and £12 a month thereafter

NEW
SHOP 

TEMPLATES

Appee has over 150 additional 
templates that you can purchase 
for your shop 

Appee can create a professional design for 
you and your appee shop. Contact the sales 
team for further information.

PROFESSIONAL

DESIGN  £399
FROM



Cavendish Maine is a recruitment partnership comprising 
of 6 specialist businesses: executive search, financial 
services, general insurance, accountancy & finance,  
human resources and recruitment.

Although the 6 businesses operate independently, they had 
to strengthen their brand identity to present a strong united 
front and be seen as one business. 

Research with clients and candidates showed Cavendish 
Maine actually operates and behaves quite differently to 
many other recruitment consultancies. They only ever 
deliver solutions that fit after making sure they understand 
what their clients and candidates are looking for. 

Cavendish realised they were missing an opportunity to 
communicate this internally and externally. They appointed 
Louise to create a new brand identity which would reflect 

their positioning and embody their ethos of “absolute focus 
on the perfect solution”.

A new logo was created using a nautilus shell. The idea 
being that, although the end result may look effortless and 
natural, it’s the product of millions of years of evolution and 
effort. This formed a strong foundation to build a new tone 
of voice and visual identity.

Above left: The Cavendish Maine logo 
Below left: Folder cover 
Below right: Stationery items

Case study 4: Cavendish Maine

Absolute focus on  
the perfect solution

 
 

 

 
 

Cavendish Maine Recruitment
The Stable Courtyard
Leigh Court, Abbots Leigh
Bristol, BS8 3RA

T 01275 813000

info@cavendishmaine.com
www.cavendishmaine.com

The perfect fit.

The perfect fit.

Russell Cripps
Partner

T 01275 813027
M 07980 664581
russell@cavendishmaine.com

Cavendish Maine Recruitment
The Stable Courtyard,
Leigh Court, Abbots Leigh,
Bristol, BS8 3RA
T 01275 813000
F 01275 813001
www.cavendishmaine.com



Above: Brochure cover and inside spreads 
Below: Website design

Absolute focus 
on the perfect 
solution

Executive



Credit Suisse Group is a leading global financial services 
provider with operations spanning every continent and all 
of the world’s major financial centres. In 2005, the group 
announced its business strategy to unify its global banking 
businesses, including Credit Suisse and Credit Suisse 
First Boston, to allow it to communicate as an integrated 
organisation to clients, employees and shareholders.

Whilst working for an Enterprise IG now Brand Union, 
Louise and a team of designers created a new identity 

based on global research. This recommended unifying 
the main banking business under the Credit Suisse name 
allowing the bank to communicate to the market with one 
face. The project involved creating a brand positioning, 
a brand architecture, a new logo, visual identity and 
literature.

Above: The Credit Suisse Logo
Below: Launch projections across 
worldwide sites

Case study 5: Credit Suisse



Top left: Stationery items 
Above: Signage and credit card design 
Below left: Newsletter and inside spread 
Below right: Brand book

Victor Tobias
Administrator
DDI +41 44 212 16 16 16
Mobile 07980 664581
victord@creditsuisse.com

Phone +41 44 212 16 16 16
Fax +41 44 212 16 16 16
www.creditsuisse.com

Credit Suisse
Paradeplatz 8
8070 Zurich
Swittzerland

Magazine cover

The Tradition to Innovate

Issue 01
August 2005

Global Investor.
Expertenwissen für Anglagekunden 
der Credit Suisse Private Banking.

Gesundheitswesen Fortschritte bei den Krebstherapien
IFRS Unternehmensanalysen werden leichter
Alternative Energien Unausgeschopftes Potenzial
Telekom-Ausrüster Weiter auf Erholungskurs?
Inflationsgebundene Anleihen Schutz in unsicheren Zeiten
Aktien Schwellenlander China, Indien und Brasilien
Anleihen Schwellenlander Lateinamerika im Fokus

News 01

M
agazine spreads

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed diam
nonummy nibh euismod
tincidunt ut laoreet dolore
magna aliquam erat
volutpat. Ut wisi enim ad
minim veniam, quis
nostrud exerci tation
ullamcorper suscipit
lobortis nisl ut aliquip ex
ea commodo consequat.
Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros etaccumsan et
iusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dolorete
feugait nulla facilisi. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidut
laoreet dolore magna aliquam erat vol.

Duis autem vel 
Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.
Nam liber teuismod tincidunt ut laoreet
dolore magna aliquerat volutpat. Ut wisi
enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commo consequat.

Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat
nulla facilisis..Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros accumsan et
iusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis doloree
feugait nulla facilisi. Lorem ipsum dolsit
amet, consectetuer adipiscing elit, sed
diam nonummy nibh and euismod tincid
ut laoreet dolore magna aliquam erat.

Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros accumsan et
iusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dolo te
feugait nulla facilisi. Lorem ipsum dolsit
amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tinciduut
laoreet dolore magna aliquam erat.

Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla
facilisi.Nam liber tempor cum soluta nobis
eleifend option congue nihil imperdiet
doming id quod mazim placerat facer
possim assum. 

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut Ut wisi enim ad
minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem
vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat,
vel illum dolore eu feugiat nulla
duidaliquam erat volutpat..
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Duis autem vel 
Duis autem vel eum iriure dolor 
in hendrerit. Duis autem vel eum 

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, diam nonummy nibhmod
tincidunt ut laoreet dolore magna aliuam
erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation
ullaorper suspit lobip ex ea commodo
consequat.

When like 
minds meet

Lorem ipsum dolor sit amet.
Consectetuer adipiscing 



Geldards is one of the UK’s largest established regional 
law firm based in Cardiff, Derby, Nottingham and London.

Geldards wanted to build on its’ local reputation and 
strengthen it’s profile within the local business community 
as a quality provider of legal services. By refreshing 
Geldards current brand, it would enable the firm to  
move confidently in this direction.

Louise was commissioned to work closely with Geldards 
Marketing Director, David Standard to develop and 
update the existing brand identity that would translate 
across multiple platforms to a local and national audience. 
Louise developed a refreshed brand identity scheme by 
expanding the existing colour palette, refining the  

logo, establishing a clear tone of voice and creating 
bespoke illustrations and a “look & feel” to reflect the 
locations and environments Geldards work in. 

The brand identity was then applied to the web and 
across a range of marketing collateral such as brochures, 
newsletters, exhibition stands, press adverts, billboards 
and internal documents.

To the top right: Geldards logo
Below: Website  

Case study 6: Geldards



Below: Website designs



Below: Corporate brochure covers 
and sample spread

Property

HELPING YOU 
BUILD FUTURES &
DEVELOP FORTUNES

HELPING YOU 
BUILD ON 
OUR EXPERIENCE

Construction & Engineering



Above: Exhibition stand
Left: Newsletters
Below: Adverts, briefings, tender covers



Geldards currently have a team of lawyers who specialise 
in personal litigation dealing with personal injury and 
professional clinical negligence claims. Geldards wanted 
to market this side of their business as a consumer brand 
called “Law Cares”. 

Louise was commissioned to create the core brand identity 
and logo for a range of marketing collateral to launch the 
business. This included designs for the website, trade press 
adverts, brochure covers and stationery items.

The logo features two overlapping coloured globes and 
the business name, Law Cares which represents the  
reassurance and caring nature of the service.  

The theme of the identity is based on the simple idea of  
“You and us” and reflects the way in which Law Cares  

are all about being good listeners and good defenders 
and understand the stress and anxiety that comes with 
making a legal claim.

Case study 7: Law Cares

lorem ipsuem

aucteur mollis 

facilisis arcru

neque sit

lorem ipsuem > aucteur mollis > facilisis arcru > que sit

about us our services our people our cases news getting in touch search

contact us on 0800 982 5140

need help 
making 
a claim?
leave it 
to us

what type of claim 
do you have?

did you know…

get the best 
team on 
your side

success stories

IVF embryo transfer 
Vestibulum rhoncus plac 
mollis. Nam iaculis henrerit 

Pair survive crash
Vestibulum rhoncus plac 
mollis. Nam iaculis henrerit 

Recompense for school 
girl’s injury Vestibulum 
rhoncus plac mollis. Nam  

Compensation for workers
Vestibulum rhoncus plac 
mollis. Nam iaculis henrerit 

Accident & Illness abroad

Pellentesque facilisis arcu a neque 
consectetur sit amet  auctor ipsum mollis. 
Integer in imperdiet enim  facilisis arcu a 
neque consectetur. 

go

we listen
you talk

Compensation review
Download the review (575KB)

Lorem ipsuem
Lorem ipsum dolor sit amet  
secte tuer adipiscing elit. 

01 August 2009
Lorem ipsum dolor sit amet 
secte tuer adipiscing elit. 

10 August 2009
Praesent vitae odio sit amet 
ipsum mattis auctor.  Nullam 

More news…

what will it cost?
we’ll explain

speak to one 
of us direct on 
0800 982 5140Pellentesque facilisis arcu a 

neque consectetur sit amet 
auctor ipsum mollis. Integer in 
imperdiet enim  facilisis arcu a 
neque consectetur.

Find out more…

Pellentesque facilisis arcu a 
neque consec tetur sit amet 
auctor ipsum mollis. Integer 
in imperdiet enim

Lorem ipsuem
Lorem ipsum dolor sit amet 
secte tuer adipiscing elit.
Find out more …

whatever you win 
you keep
We’ll fight tirelessly 
for you. But whatever 
compensation you win 
is yours – every penny.

Find out 
more…

We’re on your side

LAW

cares

We’re on your side

LAW

cares

Top right: Law Cares Logo
Below: Website design



Above: Billboard advert
Below: Trade press adverts 
and stationery

you talk
we listen

We’re on your side www.lawcares.com

LAW

cares

we support you
you see the results
Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit. Curab itur 
imperdiet, nulla tincidunt 
cursus pellen tes que, 
purus eros ferm entum 
lacus, in molestie purus mi 
quis lacus. Cras eu tempus. 
Nulla erat libero, rutrum in 
tristique ullamcorper, 
luctus viverra velit.

Imperdiet, nulla tincid unt 
cursus pellentes que, 
purus eros ferment um 
lacus, in molestie purus mi. 
Cras eu tempus sem. Nulla 
erat libero, rutrum in tris 
tique ullamcorper, luctus 
viverra velit. Cras quis 
vulputate metus. Pellen 
tesque malesuada est quis 

Tincidunt cursus pellentes 
que, purus eros ferment 
um lacus, in molestie 
purus mi. Cras eu tempus 
sem. Nulla erat libero, 
rutrum in tris tique 
ullamcorper, luctus viverra 
velit. Cras quis vulputate 
metus. Pellen tesque 
malesu ada est quis 

We’re on your side

www.lawcares.com

our strength
your success
Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit. Curabitur 
imperdiet, nulla tincidunt 
cursus pellentesque, purus 
eros fermentum lacus, in 
molestie purus mi quis 
lacus. Cras eu tempus sem. 

Nulla erat libero, rutrum in 
tristique ullamcorper, 
luctus viverra velit. Cras 
quis vulputate metus. 
Pellentesque malesuada 
est quis ipsum pharetra id 
suscipit nulla tincidunt.

 Aliquam imperdiet 
hendrerit nisi eu venenatis. 
Aliquam eu luctus orci. 
Donec tempor, enim a 
sagittis lobortis, arcu elit 

Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit. Curabitur 
imperdiet, nulla tincidunt 
cursus pellentesque, purus 
eros fermentum lacus, in 
molestie purus mi quis 
lacus. Cras eu tempus sem. 
Nulla erat libero, rutrum in 
tristique ullamcorper, 
luctus viverra velit. 

We’re on your side

www.lawcares.com

we fight
you win
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 
Curabitur imperdiet, nulla 
tincidunt cursus pellen tes 
que, purus eros ferm entum 
lacus, in molestie purus mi 
quis lacus. Cras eu tempus. 
Nulla erat libero, rutrum in 
tristique ullamcorper, luctus 
viverra velit.

Curabitur imperdiet, nulla 
tincidunt cursus pellentes 
que, purus eros ferment um 
lacus, in molestie purus mi. 
Cras eu tempus sem. Nulla 
erat libero, rutrum in tris 
tique ullamcorper, luctus 
viverra velit. Cras quis 
vulputate metus. Pellen 
tesque malesuada est quis 

We’re on your side

www.lawcares.com

LAW

cares

LAW

cares

LAW

cares

we support you
you see the results
Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit. Curab itur 
imperdiet, nulla tincidunt 
cursus pellen tes que, 
purus eros ferm entum 
lacus, in molestie purus mi 
quis lacus. Cras eu tempus. 
Nulla erat libero, rutrum in 
tristique ullamcorper, 
luctus viverra velit.

Imperdiet, nulla tincid unt 
cursus pellentes que, 
purus eros ferment um 
lacus, in molestie purus mi. 
Cras eu tempus sem. Nulla 
erat libero, rutrum in tris 
tique ullamcorper, luctus 
viverra velit. Cras quis 
vulputate metus. Pellen 
tesque malesuada est quis 

Tincidunt cursus pellentes 
que, purus eros ferment 
um lacus, in molestie 
purus mi. Cras eu tempus 
sem. Nulla erat libero, 
rutrum in tris tique 
ullamcorper, luctus viverra 
velit. Cras quis vulputate 
metus. Pellen tesque 
malesu ada est quis 

We’re on your side

www.lawcares.com

our strength
your success
Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit. Curabitur 
imperdiet, nulla tincidunt 
cursus pellentesque, purus 
eros fermentum lacus, in 
molestie purus mi quis 
lacus. Cras eu tempus sem. 

Nulla erat libero, rutrum in 
tristique ullamcorper, 
luctus viverra velit. Cras 
quis vulputate metus. 
Pellentesque malesuada 
est quis ipsum pharetra id 
suscipit nulla tincidunt.

 Aliquam imperdiet 
hendrerit nisi eu venenatis. 
Aliquam eu luctus orci. 
Donec tempor, enim a 
sagittis lobortis, arcu elit 

Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit. Curabitur 
imperdiet, nulla tincidunt 
cursus pellentesque, purus 
eros fermentum lacus, in 
molestie purus mi quis 
lacus. Cras eu tempus sem. 
Nulla erat libero, rutrum in 
tristique ullamcorper, 
luctus viverra velit. 

We’re on your side

www.lawcares.com

we fight
you win
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 
Curabitur imperdiet, nulla 
tincidunt cursus pellen tes 
que, purus eros ferm entum 
lacus, in molestie purus mi 
quis lacus. Cras eu tempus. 
Nulla erat libero, rutrum in 
tristique ullamcorper, luctus 
viverra velit.

Curabitur imperdiet, nulla 
tincidunt cursus pellentes 
que, purus eros ferment um 
lacus, in molestie purus mi. 
Cras eu tempus sem. Nulla 
erat libero, rutrum in tris 
tique ullamcorper, luctus 
viverra velit. Cras quis 
vulputate metus. Pellen 
tesque malesuada est quis 

We’re on your side

www.lawcares.com

LAW

cares

LAW

cares

LAW

cares



One brand group is a marketing based 
communications company in Gloucestershire. 
It specialises in providing integrated marketing 
communications and branding strategies to health 
care, energy and technology businesses. 

After extensive market research into their own 
positioning they realised they had to re-focus their self 
promotional material to reflect the type of work they do 
and the sectors they specialise in. They selected Louise 
Yau to help them design and develop their own brand 
identity. The challenge was to radically change One 
Brand Group’s website from being a few pages about 

what they do, to an all singing all dancing promotional 
website. It showcases their services, client base, work 
examples and seminar events.

The website design was built around a witty approach 
using illustrated caricatures of people in the work place, 
a new tone of voice, brighter colours, new fonts and a 
new design style.

Left: The One Brand Group logo 
Below: Website

Case study 9: One brand group



Above: Website designs
Below: A selection of illustrations  used in 
the website branding
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Human Capital management

People  Change  Performance

Working for the future

People Change Performance

Helping you make 
the most of your people

People Change Performance

Human Capital Management

People Change Performance

Release your talent

Coaching has fast become an important part of executive
development. Its contribution to organisational success is
increasingly appreciated. Leaders face constant change and
uncertainty; decision-makers can be overwhelmed by infor-
mation; expectations are high and people need to learn and
adapt in real time. Coaching provides the time and space to
take stock, away from the day-to-day deadlines and chal-
lenges. 

Coaching is not just for the captains of industry. We coach
teams as well as individuals and help people at all stages of
their career, enabling new leaders to take off quickly and
ensuring high-fliers build effective management skills from
the start. 

”Coaching is the best 
way of getting sustained
change in behaviour and
long-lasting results“

The Boots Group

We ask the right questions about
• the business context
• your goals and expectations
• the person or the team
• their challenges and opportunities

We listen to what people say
• as well as doing our own research

We understand and provide insight
• on the key issues 
• on each person’s personality, 

role and needs 
• whether the priorities are to develop

performance, competencies, leadership
style, relationships or career 

We build a framework for
• personal or team development
• action on specific challenges

We make sure it delivers 
what’s needed

• through advice and role play 
• by testing alternative strategies
• through challenge and feedback

We measure its success
• against specific outcomes 

and milestones

We turn functional managers into business leaders

Growing leadership from within can be highly cost-effective, yet the move to senior man-
agement can be pressurised, demanding skills and abilities not developed in a functional
role. Coaching provides a safe space for managing those business and personal growth
issues:

Case study 10: Penna
Penna is a leading European player in human  
capital management, resources and training.

Over a two-year period, whilst working for Tank Europe, 
Louise and a team of designers defined a new brand 
language for Penna. It focused on the theme of personal 
and organisational growth. Using the symbolic meaning  
of the “pear” identity to differentiate it from other  
HR companies. 

The new look was built on an existing logo and colour 
palette. Louise and her team created a new image library 
and design guidelines, making it accessible to all Penna 
marketing groups and partners.

This was a vital move for a business that had started to 
appear fragmented through acquisitions and remote 
locations. The new look united the brand in a distinct  
and cohesive manner.

Context and aim
Penna plc is a holding group that acquired numerous 
market facing companies across the HR, recruitment, 
outsourcing and training range. It wanted to unify the 
various trading entities under one Penna brand.

Above right: The Penna logo
Below: Brochure covers and 
inside spread designs



Taking charge of the future

People Change Performance

See what you were missing

“The impact of coaching can be hard to define until you’ve experi-
enced it, but for me the key was the ability to see business situa-
tions in a dispassionate, balanced way. Business pressures can
mean that managers get too blinkered and ignore the underlying
drivers behind business situations, for it’s often the things on the
periphery that are central to business performance. Business is
Penna Executive Coaching’s lifeblood; their coaches really under-
stand the dynamics of people.”

Geoff Gudgion
Chief Operating Officer, 
Avaya Communication

Coaching has one aim…

To improve performance. While your leaders, high-fliers
and key teams can use coaching to manage personal
change and boost their effectiveness, you can use it to
accelerate business performance. 

Within a clear business agenda, we work from individual
needs and styles. We understand how people learn and
enjoy helping them to respond to challenge and pressure
so that they adapt and grow. But good coaching is also
pragmatic and firmly grounded in business reality. It is not
a cosy chat.

… but many ways of achieving it

Coaching is not formulaic. Every coaching relationship is
unique and so are our solutions. The components we
build into the programme will depend on whether the
challenges lie more in performance issues or relationships,
and whether we are working one-to-one or with a team:

We offer over thirty services that span the full breadth of
HR activities, but our thinking is never compartmentalised:
we know that the issues you face in the real world are
unique, so we tailor our services to your needs, your peo-
ple and your culture – not our portfolio.

Our services are grouped in four broad areas, all with
highly-skilled specialist consultants. Our solutions are
insightful and responsive and may integrate servicesor stand
alone, depending entirely on your needs. 

The right solution for you

When Société Générale Investment Banking needed
change management support to transform their
technology division, they called in Penna. We advised
them on their strategy, managed its implementation
and built the HR processes and capability to deliver
a world-class global service.

Resourcing 

Bringing the best to the best
If people are the key to suc-
cess, you want to start with
the best. Our search and selec-
tion and managed recruitment
experts can help you to find
and attract the right people,
from senior executives to spe-
cialist teams, while our resourc-
ing solutions consultants can
advise you
on resource planning and
retention strategies. 

Executive Coaching 
and Development

Helping you make the most
of your people
In the face of constant
change, how can managers
and teams deliver faster
and better? How do good
leaders become great lead-
ers? Our coaching, develop-
ment and assessment serv-
ices can help you define
what you need from people
to maximise performance
and build the skills and
capability to deliver it. 

Career Consulting

Helping people take charge
of their careers
When it comes to managing
or making the most of
career change, we can give
your people the advantage.
Whether change is expect-
ed or imposed, our out-
placement services help
people to turn it into a new
opportunity. When people
actively seek out change
and challenge at work, our
career management services
help them to define the
direction they want to take. 

 Objectives of the brand integration
• Raise awareness and visibility of the Penna brand 
• Migrate the equity of the subsidiary company names
• Unify the individual companies under one distinctive 
   brand umbrella
•  Develop a cohesive brand language that integrates 

all marketing and communications materials

The challenge
Penna wanted a new exhibition 
stand for the Chartered Institute 
of Personnel and Development 
Expo. They had previously 
exhibited, but were looking for 
more impact and prominence at 
the show.

The result
The new brand vision was 
successfully articulated at the 
Chartered Institute of Personnel 
and Development Expo in 
Harrogate. The new Penna stand 
embodied the theme of growth 
through the idea of  “living and 
breathing” . 

The result was a stand that 
attracted attention and stood 
out amongst hundreds of 
other exhibitors. It created 
a memorable experience, 
allowing people to circulate 
the stand in 3 different areas, 
participate in discussions, view 
the printed literature and receive 
delegate packs and promotional 
giveaways.

Above: Brochure spread designs
Below: Exhibition stand at CIPD expo and 
promotional packaging for giveaways



Studio Two is a Bristol based large format digital printing 
company, producing exhibition graphics for conferences, 
point of sale, product launches, museums, shop displays, 
foyers, ad shells and signage.

Studio Two had been trading successfully for 5 years 
and wanted to refresh their brand identity to the type of 
business they had become.

Louise was commissioned to work closely with the owners 
to develop a new logo and “look and feel”. The designs 
were implemented across stationery items, the web and a 
self promotional booklet.

Case study 11: Studio 2

Exhibition print specialists

Above: Studio 2 Logo
Below: Website design



Below: Website pages



Top left and below: 
Studio 2 self promotional booklet 

Let’s guess. Right now you’re  
probably thinking: 

 “Give me one good reason  
why I should use you?”

Or something like that. It’s a 
perfectly reasonable question. 
After all, with tight deadlines and

no second chances, it’s a bit of a risk.   

Studio who?  
… Studio 2, that’s who. 

So to answer your fears we thought 
we’d give you 10 Good Reasons why 
you should give us a try. 

Here goes...  

“Studio 2 always take time to listen 
to my project needs  

before they come up  
with any solutions!”

Jon Dorman, Director,   
Screen Learning

2. We’re good listeners 

With tight deadlines and no second 
chances you can’t afford any slip ups.   

We can finish an exhibition stand in as 
little as 2 days, we always start by finding 
out what you’re hoping to achieve. 

That way we end up in the right place. 

Genius! 

10SCIENTIFICALLY
PROVEN REASONS 
FOR CHOOSING



Standard Chartered Bank wanted to revitalise it’s brand 
presence around the world and engaged Enterprise IG to 
develop a dynamic solution to the problem. Louise worked 
as part of the design team to create and implement a 
worldwide campaign based on the simple idea of the 
spirit of sport.

Case study 12: Standard Chartered Bank

Top left and below: 
Examples of the worldwide campaign 



Louise Yau,
23 Arbutus Drive,
Bristol, BS9 2PH

T  0117 908 2922
M: 07930 362061
E  louise@studioyau.co.uk


